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What Are 
Carbon 
Credits?
Carbon credits, also known as carbon 
offsets, are permits that allow the owner to 
emit a certain amount of carbon dioxide or 
other greenhouse gases. One credit permits 
the emission of one ton of carbon dioxide or 
the equivalent in other greenhouse gases.

The carbon credit is half of a so-called cap-and-
trade program. Companies that pollute are awarded 
credits that allow them to continue to pollute up to a 
certain limit, which is reduced periodically. Meanwhile, 
the company may sell any unneeded credits to another 
company that needs them. Private companies are thus 
doubly incentivized to reduce greenhouse emissions. 
First, they must spend money on extra credits if their 
emissions exceed the cap. Second, they can make money 
by reducing their emissions and selling their excess 
allowances.

Proponents of the carbon credit system say that it leads 
to measurable, verifiable emission reductions from 
certified climate action projects, and that these projects 
reduce, remove, or avoid greenhouse gas (GHG) 
emissions.

• Carbon credits were devised as a mechanism to 
reduce greenhouse gas emissions.

• Companies get a set number of credits, which 
decline over time, and they can sell any excess to 
another company.

• Carbon credits create a monetary incentive for 
companies to reduce their carbon emissions. Those 
that cannot easily reduce emissions can still operate, 
at a higher financial cost.

• Carbon credits are based on the cap-and-trade model 
that was used to reduce sulfur pollution in the 1990s.

• Negotiators at the Glasgow COP26 climate change 
summit in November 2021 agreed to create a global 
carbon credit offset trading market.

How Do Carbon Credits Work?

The ultimate goal of carbon credits is to reduce the 
emission of greenhouse gases into the atmosphere. 
As noted, a carbon credit represents the right to emit 
greenhouse gases equivalent to one ton of carbon dioxide. 
According to the Environmental Defense Fund, that is the 
equivalent of a 2,400-mile drive in terms of carbon dioxide 
emissions.

Companies or nations are allotted a certain number 
of credits and may trade them to help balance total 
worldwide emissions. “Since carbon dioxide is the 
principal greenhouse gas,” the United Nations notes, 
“people speak simply of trading in carbon.”

The intention is to reduce the number of credits over time, 
thus incentivizing companies to find innovative ways to 
reduce greenhouse gas emissions.

How much does a carbon credit cost?

Carbon credits have different prices, depending on the 
location and market where they are traded. In 2019, the 
average price for carbon credits was $4.33 per ton. This 
figure spiked to as much as $5.60 per ton in 2020 before 
settling to an average of $4.73 in the first eight months of 
the following year.

How large is the carbon credit market?

Estimates of the size of the carbon credit market vary 
wildly, due to the different regulations in each market and 
other geographical distinctions. The voluntary carbon 
market, consisting largely of companies that buy carbon 
offsets for corporate social responsibility (CSR) reasons, 
had an estimated value of $1 billion in 2021, according to 
some figures. The market for compliance credits, related 
to regulatory carbon caps, is substantially larger, with 
estimates ranging as high as $272 billion for 2020.

The Bottom Line

Carbon credits were devised as a mechanism to reduce 
greenhouse gas emissions by creating a market in which 
companies can trade in emissions permits. Under the 
system, companies get a set number of carbon credits, 
which decline over time. They can sell any excess to 
another company.

Carbon credits create a monetary incentive for companies 
to reduce their carbon emissions. Those that cannot easily 
reduce emissions can still operate, but at a higher financial 

cost. Proponents of the carbon credit system say that it 
leads to measurable, verifiable emission reductions.

Forest Carbon

Carbon is the basic building block of forests. Trees and 
other vegetation naturally absorb carbon dioxide (CO2) 
through the process of photosynthesis and store it as 
biomass in the trunks, roots, and leaves. Carbon absorbed 
by plants can be transferred to soil through decomposing 
roots, leaves, and wood, where a portion of it can remain 
for long periods of time. Carbon dioxide (CO2) is the 
most important greenhouse gases (GHG) released into 
the atmosphere that drives rising global temperatures, so 
the absorption and storage of carbon within forests plays a 
critical role in mitigating climate change and limiting the 
impacts in our ecosystems and communities.

The Forest Service’s efforts in monitoring carbon in 
forests and grasslands produces the authoritative research, 
analyses, and tools for estimating carbon stocks and 
tracking their change over time across the nation. This 
contributes to international reporting on National 
Greenhouse Gas Inventory to the United Nations 
Framework Convention on Climate Change (UNFCCC), 
forest sustainability reporting for the Montreal Process, 
carbon assessments across National Forests and Grasslands, 
and beyond.

Buying Hardwood Logs, Bolts,   
Standing Timber and Veneer. 

W11143 Cty Hwy G

P.O. Box 160 

Antigo, WI 54409 

1.800.352.1438

KretzLumber.com

kretz@kretzlumber.com

Serving as leaders in 
forest management and 

lumber since 1929

Contact Our Log Buyers:
Charley MacIntosh, Nahma, MI ............906-250-0757
Tim Nicklaus, Marinette, WI .................715-493-4740
Blake Persha, Tigerton, WI ...................715-321-4269
Andrew Roelse, Shawano, WI ...............920-946-6140
Jake Delvaux, Escanaba, MI .................715-490-4441
Erik Rantala, Antigo, WI ........................715-216-4837
Cory Howes, Marquette, MI .................906-236-4605

VENEER DIVISION: 
Pete Hilgers .....715-493-3336

BIRDSEYE & CURL: 
Robbie Holzberger .....906-250-3788
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DIGITAL & SOCIAL REACH 

FAVORITE TOPICS
• Feature Stories
• Message from GLTPA  
 President & Executive  
 Director
• Product Showcase
• Industry Spotlight

• Legislative  
 Updates
• CMN/Log a Load
• Financial Updates
• FISTA Training/Classes
• Expo & Event Info

Our Readers
Lumber Companies, Paper Companies, Sawmills, 
Legislators, Veneer and Plywood Mills, Logging 
Operators, Woodworking Plants, Forest Products 
Transporters, State Conservation Depts, State & County 
Forestry Depts, US Forest Experimental Stations, Wood 
Products Industry Services, Private Forest Woodlands, 
Forestry Colleges, Construction & Implement 
Manufacturers, Office-Libraries-Dept Heads and Faculty, 
Owners of Large and Small Woodlands, Industrial 
Machinery Manufacturers and Distributors, Foresters and 
other Natural Resource Professionals, Truckers, Outdoor 
Enthusiasts, Associations, Locals Schools, and Affiliated 
Businesses serving the forest products industry

Our Purpose
The purpose of Great Lakes 
TPA is to serve the membership 
of GLTPA, the forest products 
industry in the Great Lakes region 
and forest consumers. It provides 
education and information on 
the practice and promotion 
of sustainable forestry and 
seeks to instill a sense of pride 
and professionalism among 
manufacturers, operators, 
transporters, landowners  
and foresters.

www.gltpa.org  |  715.304.2861  |  info@gltpa.org
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2024 Editorial Features Calendar*
• January – State of the Markets
 Materials Due: December 18th
• February – Wildlife: Endangered vs. Thriving 
 Materials Due: January 18th
• March – Weather and It’s Affects
 Materials Due: February 16th
• April – Canadian Fires 
 Materials Due: March 18th
• May – Extension Forestry in MI & WI
 Materials Due: April 18th
• June – 2024 Spring Celebration Recap
 Materials Due: May 18th

• July – Mass Timber
 Materials Due: June 18th
• August – Pre-Logging Expo 
 Materials Due: July 18th
• September – Near-Shoring, What It means for Forestry 
 Materials Due: August 16th
• October – Politics and Timber Industry
 Materials Due: September 18th
• November – 2024 Logging Expo Wrap Up
 Materials Due: October 18th
• December - State Christmas Trees/Log A Load
 Materials Due: November 18th

* Subject to change without notice.

Product Showcase – $530

• Receive 2-3 pages, full color spread in the TPA Publication and title call out  
on front cover

• Receive 3 complimentary Great Lakes TPA issues
• Advertiser to provide article: Maximum word count 1500 (if less words,  

editor of TPA has right to reduce pages if needed)
• Visuals welcome: 4-5 photos, graphs, tables and captions
• Copy deadline: 15th of the month prior to next month’s publication
• Product Showcase text, images, PDF link and company logo to appear on  

TPA Magazine/current issue page of www.gltps.org and E-Newsletter
• GLTPA staff provides a friendly reminder 2 weeks prior to due date
• Advertiser can reserve 2 spots per year; one Product Showcase allowed per issue of the TPA (Jan-Dec)
• Placement is based on right of refusal from previous calendar year.
• Advertising Agreement Contract requested
• Cancellation fee of $100 will be applied for reserved months that the commitment is not fulfilled
• Contact mindy@gltpa.org today to schedule Your Product Showcase!

The Product Showcase provides a focus on your company.

Industry Spotlight – $300

• Receive 1-2 pages, full color spread in the TPA Publication
• Advertiser to provide article: Maximum word count 750
• Visuals welcome: 2-3 photos, graphs, tables and captions
• Copy deadline: 15th of the month prior to next month’s publication
• GLTPA staff provides a friendly reminder 2 weeks prior to due date
• Advertiser can reserve 2 spots per year
• Placement is based on right of refusal from previous calendar year.
• Advertising Agreement Contract requested
• Cancellation fee of $100 will be applied for reserved months that the commitment is not fulfilled
• Contact mindy@gltpa.org today to schedule Your Industry Spotlight!

The Industry Spotlight “spotlights” your company.

Premium Advertising
• Full color ad with black and white available upon request
• No penalty fees for cancellation or ad size changes
• Design Team available for additional charges 800-934-L0GS (5647)

KLINNERINSURANCE.COM

MEET YOUR FOREST 
PRODUCTS AGENT
BUTCH WIEGEL

Mission: Protecting loggers, 
truckers, and contractors

Hometown: Medford, WI 

Experience: 14 years of insurance 
expertise and a BBA from UW-Stout

Nickname: Coach (ask him about 
his college football days)

Strength: Work ethic (ingrained 
from childhood summers spent 
working on his grandfather’s sawmill)

Contact Butch and the  
Forest Products Team  
at Klinner Insurance.
bwiegel@klinnerinsurance.com

Buying:
Veneer Logs for Domestic Manufacturing and Exporting

• Basswood • Butternut • Red and White Oak 

• Black and White Ash • Yellow and White Birch 

• Birdseye Maple • Curly Maple • Hard and Soft Maple

• Walnut • Cherry

Buying Year Round • Top Prices Paid • Prompt Payment

Please call our office or buyers
504 E. Oak Street • Stanley, WI 54768

715-644-5777 • Fax: 715-644-5786

 Ted Fischer, President Scott Seeman
 715-577-7975                 Cell: 715-577-7977

 Tony Bianco Travis Kramschuster
 Cell: 715-577-7976 Cell: 715-486-5941

www.ikeinternational.com

When you work in remote areas, downtime is never an option. G-Series Forwarders are 
built forest-tough, with durable booms, axles, and electrical components. The G-Series 
will make you rethink what a forwarder can accomplish for your operation. Visit your local 
McCoy Construction & Forestry location and let us help you maximize your productivity!

Bemidji, MN 
218-759-1996 

Duluth, MN 
218-722-7456

Grand Rapids, MN
218-326-9427

Ashland, WI
715-682-5522

Chippewa Falls, WI
715-834-2924 

Merrill, WI
715-536-0633

Escanaba, MI
906-789-9054

Marquette, MI
906-789-7689

STOP BY ONE OF OUR EIGHT LOCATIONS TODAY!

mccoycf.com

LOWER THE BOOM ON DOWNTIME.
WON’T LET UP — OR LET YOU DOWN
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Ad Choices      Color Ad Rates

Size 1 Time 3 Times 6 Times 12 Times

Full page $925 $870 $835 $750

1/2 page $570 $550 $525 $475

1/3 page $530 $500 $450 $400

1/4 page $440 $425 $380 $350

1/6 page $390 $365 $325 $300

Business card $290 $270 $250 $230

Ad Choices      Black & White Ad Rates

Size 1 Time 3 Times 6 Times 12 Times

1/6 page $245 $215 $175 $150

Business card $140 $125 $100 $85

Additional Per Issue:
• Center – $50 extra per page
• IFC, IBC or OBC – $75 extra 

(only available with 12x rate, 
not on monthly basis)

• Specific Page – $40 extra
• 2 Page spreads (not  

center) – $50 extra
• Design and changes 

provided by printer will be 
charged at printers rates.

Ad Rates

FULL PAGE
8.5” x 11”

If ad bleeds, art  
must extend at  

least 1/8” beyond  
edge of page.

1/2 PAGE
HORIZONTAL

7” x 4.625”

1/2 
PAGE
VERT.
4.375”  

x 
9.375”

Ad Measurements

1/3 
PAGE
VERT.
2.125”  

x 
9.375”

1/3 PAGE
HORIZ.
4.5” x 
4.625”

1/4 PAGE
HORIZ.
4.5” x 
3.375”

1/4 
PAGE
VERT.
2.25” 

x 
7”

1/6 PAGE
HORIZ.

3.5” x 3.375”

1/6 PAGE
VERT.

2.125” x 4.625”

BUSINESS
CARD

3.5” x 2”

Submission  
Specifications
• Files: PDF, Press Ready Quality
• Resolution: Hi-res, print quality PDF
• Color : CMYK
• Crop/Registration marks offset  

from trim 1/8”
• Images: 300 dpi or higher
• Deadline: 15th of each month

DISCLAIMER: GLTPA shall not be held 
responsible nor issue any “credit” for 
digital materials that do not conform 
to these guidelines. Any necessary 
changes or corrections will be 
performed by the publisher. Charge of 
$20 per quarter hour will apply.

All ad material, Product Showcase and 
Industry Spotlight materials should be 
emailed to: mindy@gltpa.org. Questions 
or concerns? Please call 715.304.2861.

Terms of Payment
Payment due within 30 days from 
invoice date. All accounts 90 days 
past due may be turned over for 
collection and advertising privileges 
for all delinquent advertisers will be 
suspended. In the event of nonpayment, 
advertiser agrees to pay all costs of 
collection including, without limitation, 
attorney’s fees and court costs.
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Classified & Industry Ads/Press Releases
• GLTPA members receive 1 free month during a calendar year to place a 2” column classified ad
• $25 minimum charge for the first column inch, then $15 for each additional column inch. Photos are additional. Ads can 

be emailed to mindy@gltpa.org or called to 715-304-2870.
• GLTPA will not be responsible for typos or errors with classified ads.

Press Releases: If your organization has news that you would like to share and reach thousands, please send your press 
release info to info@gltpa.org. 
• Press releases are not subject to automatic printing. Press releases will be reviewed with subject matter that is pertinent 

to the forest industry readers and are used as an on-need-basis within the Great Lakes TPA.  

Great Lakes TPA  
Magazine Subscription 
Rates: Subscribe Today!
• Single Copy (paid in advance): $5 
• US: 1 year: $34, 2 years: $60
• Canada: 1 year: $45, 2 years: $75 
• Foreign: 1 year: $70, 2 years: $125 

Digital Online Advertising
• The GLTPA’s website, www.gltpa.org is the online destination for industry  

news, product news, events and suppliers in the Lake States forest products  
industry. Reach professional loggers, truckers, foresters and many others  
throughout North America by advertising with www.gltpa.org. 

• First Rotating Banner Ad – $100 per month
• Second Rotating Banner Ad – $75 per month
• Button Ad – $75 per month

Constant Contact Marketing & E-Newsletter: Unlimited email to target  
audience. Event and industry announcements, news, bulletins, training  
updates, notices and even classified ads.
• Rotating Banner Ad - $100 per month
• Rotating Button Ad - $75 per month  

Great Lakes Logging & Heavy Equipment Expo Guide
GLTPA’s Great Lakes Logging & Heavy Equipment Expo, often labeled the “Loggers Holiday” is THE 
venue for Midwest loggers, truckers, firewood processors, construction and forestry equipment. 
Featuring over 300 new and previous exhibitors eager to “talk shop” with customers, attendees and 
other exhibitors. We anticipate over 5,000 attendees for this yearly event. Join us September 5th – 7th, 
2024 for the 78th Annual Great Lakes Logging & Heavy Equipment Expo in Green Bay, WI at the Resch  
Center Complex.

Sponsorship Opportunities Available, starting December 31. Contact GLTPA at 715-304-2861 or  
laurie@gltpa.org for your sponsorship opportunity. 
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Advertising Opportunities in the Official Expo Guide

Size Color Ads Black & White Ads

Full page (4.5” x 7.5”) $650 $430

1/2 page (4.5” x 3.75”) $385 $260

1/3 page (4.5” x 2.375”) $300 $190

1/4 page (4.5” x 1.75”) $280 $170

Visit www.gltpa.org>LoggingExpo or 
contact GLTPA at 715.304.2861 or  
email info@gltpa.org.

2024 Expo Hours:    
Thursday, Sept 5 – Noon to 5 pm
Friday, Sept 6 – 8 am to 5 pm
Saturday, Sept 7 – 8 am to 1 pm
(Central Standard Time)

3243 Golf Course Road  |  P.O. Box 1278  |  Rhinelander, WI 54501


